
“With the high penetration rate of smartphones… 
we hope to drive this [AR] forward with the innovative 
features and functionalities synonymous with the all our 
brands & companies to allow all to connect with customers
at a deeper level.”

What is..

AUGMENTED
REALITY?

Welcome to
          the Future

How to use
your smart-phone or
tablet with this leaflet.

Augmented Reality (or AR) is a term that has 
been in the mainstream public consciousness for 
decades. Despite all of the promise, it is only 
now, since the rise of powerful smartphone 
technology, that AR has �nally become a 
mainstream reality.

This document aims to outline some of the 
many opportunities that AR can now o�er 
organisations and brands of all shapes and sizes.

Put simply, AR is the term used to describe an 
enhanced view of real life by overlaying 
computer-generated content. This ‘virtual 
content’ can be many things, including – video, 
3D models, dynamic web content, forms, green 
screen presentations etc. – and triggered by a 
pre-determined; logo, image, photograph, 
building, statue, location or a combination of 
these elements.

This lea�et is packed with lots of innovative and 
exciting ‘triggers’ for you to try-out on your very 
own device.

Simply follow these 3 simple steps, and you’ll be 
up and running in no-time, and into the world 
of Augmented Reality.

On your device, go to open your app store 
provider, be it the App Store on an Apple 
Device or Google Play Store.
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Use the search box to download our 
app ‘Areca Design AR’
The app icon looks like this
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Now that you have our app installed, simply open 
the app and scan any image you see in this lea�et 
that has our app icon next to it - Enjoy! 
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Volkswagen Group



Evesham Abbey – From the Past into the Future

A few benefits
to adopting
Augmented Reality

KÄRCHER
GOES AR!!

By scanning the trigger 
image above you will see a 
very detailed 3D model of 
the new vehicle – along 
with clickable links that 
direct the user to the exact 
page on the Kärcher 
website about this 
municipal vehicle. You can 
download a speci�cation 
document or open up the 
contact page.

The launch was deemed a 
huge success and Kärcher 
reported that the AR 
technology enhanced the 
event considerably.

AR increases engagement and 
interaction and provides a richer 
user experience

Research has shown that AR increases 
the perceived value of products 
and brands

AR is mobile and personal and, 
therefore, hugely accessible to a 
rapidly growing smartphone market

AR is an inexpensive alternative to 
other media platforms as no speci�c 
media needs to be purchased

Well implemented AR activity conveys 
innovation and responsiveness from
forward-thinking brands

Before Henry VIII’s dissolution of the Abbey’s in the year 
1530 to 1541. Evesham Abbey was a spectacular 
building, said to be the third tallest in England. 

To bring this historic building back to life – scan the 
Evesham logo (right) with your smart-device and 
explore 360 degrees around the Abbey Grounds. 

Take note that the only remaining structure is the Bell 
Tower, which is made to look very small compaired to 
the rest of the Abbey.

Kärcher is a German-based 
manufacturer of cleaning 
devices – well known here in 
the UK for jet-washers and 
window cleaning devices. 

Globally Kärcher intend to 
expand into street-cleaning 
equipment and vehicles.

To help with the launch of 
their new municipal vehicle, 
Kärcher required an 
innovative and engaging 
way to demonstrate the look 
of the prototype.



BRANDED
APP CREATION

AR Presenters

Augmented Reality is a great way to get your 
brand or destination noticed. 

On the right, the map is of an area of wetland in 
Pershore called Avon Meadows. 

If you search the App Store or Google Play, locate 
and download the ‘Avon Meadows’ app then with 
the app loaded, tap Augmented Reality, scan the 
map and you will see a bit of magic, which keeps 
children of all ages occupied and engaged. Tap on 
the creatures to get more information about their  
habitats.

This is a branded app developed for Wychavon 
District Council and is used to help educate school 
children on the importance of maintaining areas 
of wetlands.

The 3D Map button loads all of the planted spring 
meadow �owers in full bloom, which overlays the 
scene around you (best if you are on site). 

It’s not just 3D animations that 
can be brought to life, below is an 
advert for Kier Property which 
on its own was identi�ed as 
generating £3.1m of new business.

“We were blown away by the technology and 
we’re certain consumers will be. With one in three 
UK adults owning a smartphone the potential 
market for initiatives like this is huge and we are 
proud to be bringing this incredible technology to 
the masses.”

Kraft Foods



Let us help make AR a reality

More great ways to use AR

For more information on how Augmented Reality could be integrated 
into your communication strategy, please call our team at Areca Design 
on 01386 570 360 to discuss your requirements further.
www.arecadesign.co.uk designteam@arecadesign.co.uk

Amey Civil Engineering

Amey Civil Engineering partner with public and regulated 
sector customers to help create better places to live, work 
and travel.

Augmented Reality has helped them win bids for She�eld 
and Kent so far. The example shown here was part of the 
Kent project.

Transport and Engineering

As with many innovations the world of planes, trains and automobiles 
has invested millions in the world of AR, with heads-up displays now 
being seen on JLR, Audi and others. 

On the right is a poster for Toyota’s new C-HR vehicle and below an 
interactive 3D model of a Porsche. 

Estate Agents

Ever wanted to look around a house advertised in a local newspaper, 
magazine or in an estate agent’s window? 

Now you can, by simply scanning the advert with your smart-device 
that has the AR App loaded.

This feature can be applied to any photograph (not just estate agents)

THE ALL NEW TOYOTA C-HR.
LAUNCHING JANUARY 2017.

ALL IT TAKES IS A
GLANCE TO MAKE YOU
STOP AND LOOK TWICE.

Image shown may not be to UK specification. 5 year/100,000 mile manufacturer warranty subject to terms and conditions.

Brettel Lane, Amblecote, Stourbridge, DY8 4BP 07581 125853
www.westlands.toyota.co.uk/Business

Jacque Canvin - Business Centre Mangager
Part of the Motorline Group

find us on Facebook & Twitter
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Already using AR Apps:

• Architecture  • Construction  • Local Government  • Medical
• Logistics   • Manufacturing  • Education  • Fashion
• Engineering  • Tourism  • Banking / Finance  • Entertainment


